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ABSTRACT 

This study examines the transformation of consent and qabul in buying 

and selling online in the application of one assembly. The problem is the 

sale and purchase carried out in the market to carry out consent and 

qabul directly and in one assembly, while at the online buying and 

selling consent and qabul concepts are not applied in one assembly. 

From these problems the first question arises how the forms of qabul 

consent in online buying and selling; Second, what is the mechanism of 

the qabul consent in buying and selling online. This research is a field 

research. Data obtained through tracing online store applications, 

interviews and documentation. After the data collected is processed by 

reducing data, presenting data and drawing conclusions. Furthermore, 

the data is described descriptively. The results are discussed with the 

theories put forward. This study found that the transformation of consent 

and qabul in online buying and selling in the form of writing. In buying 

and selling online consent and qabul is done not directly, but using cues 

and writings. The transformation of consent and qabul is carried out to 

facilitate the public in buying and selling online and so that the sale and 

purchase that is carried out remains legitimate to meet the requirements. 

So that the concept of one assembly does not have to be present together 

in one, but is carried out with a separate distance between the seller and 

the buyer, as long as it is still in one condition and one situation. 
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INTRODUCTION 

Buying and selling online in the current millennial era is a new trend, because it 

is supported by increasingly sophisticated technology and continues to experience rapid 

development. Buying and selling online is a very easy community activity to do, only 

requires smartphones and internet networks. If seen the implementation of the contract 

on buying and selling generally appears to be a difference in buying and selling online. 

This contract on buying and selling online can be done through social media (Pekerti & 

Herwiyanti, 2018). Contemporary contracts in buying and selling are interesting 

phenomena to study. 

The study of contemporary contracts has been done a lot. There are at least ten 

articles that discuss the Komtemporary contract. Of the ten articles can be categorized 

into three perspectives. First study from the economic side (Astuti, 2018; Ridwan, 

2017a; Siregar, 2019; Yunus et al., 2018); Secondly, studying in terms of Islamic law 

(Fatriansyah, 2020; Fitria, 2017; Salim, 2017; Wakhidah & Thohari, 2019) and the third 

study from the comparison side of the sect (Pekerti & Herwiyanti, 2018; Romdhon, 

2015). So far there has been no study that examines the transformation of consent and 

qabul in buying and selling online as the application of one assembly theory. 

This study examines the transformation of consent and qabul in buying and 

selling online as the application of the concept of one assembly. To find answers to this 

problem the author will examine: First how the forms of qabul consent on online buying 

and selling; Second, what is the mechanism of the qabul consent in buying and selling 

online. After the data is revealed through research, it is then presented in the results of 

the study which is then discussed by referring to relevant theories. 

The study of the transformation of consent and qabul in buying and selling 

online as the application of the concept of one assembly needs to be done because this 

research provides an overview of the transformation of the contract as the application of 

the theory of one assembly and provides a view related to the general buying and selling 

differences carried out in one assembly by buying and selling online. Being very urgent 

considering the rapid development of technology and digitalization that affects almost 

all aspects of life, including buying and selling transactions. 

In the context of Islamic sharia, legitimate buying and selling transactions 

require consent (offers) and qabul (revenue) conducted in one assembly, which in 

practice is more difficult to realize in online transactions. The existence of a virtual 

space that separates sellers and buyers has the potential to cause obscurity in the 

agreement made, and this can harm one party or cause disputes. 

Therefore, it is important to examine how the principle of one assembly can be applied 

in a digital context through the use of communication technology that enables direct and 

simultaneous interaction between the two parties. This research is not only relevant in 

terms of understanding Islamic law, but also plays a crucial role in providing solutions 

for online transaction actors in order to maintain validity and legal certainty in every 

transaction. By strengthening the application of the concept of one assembly, this 

research is expected to increase public understanding, especially digital economic 
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actors, regarding the importance of the suitability of online transactions with sharia 

principles, which in turn will increase public confidence in the sharia-based buying and 

selling system and create a more halal and fair digital economic ecosystem. 

 

RESEARCH METHODOLOGY 

This study uses a qualitative descriptive method with a field research approach. 

Data is collected through online applications with data sources in the form of online 

store websites on the internet and millennial social media users. Data collection 

techniques used include searching for online store applications, interviews, and 

documentation. Data analysis in this study was conducted through three stages, namely 

data reduction, data presentation, and drawing conclusions. 

 

RESULT AND DISCUSSION 

Result 

A. Forms of Ijab and Qabul in online sale 

In the current digital era, buying and selling transactions are no longer limited 

to physical meetings between sellers and buyers, but have switched to the online 

platform. One important aspect of online buying and selling is the consent process 

that is carried out indirectly through digital media. In this context, the consent in 

online buying and selling transactions is manifested in writing, which includes the 

description of the goods offered by the seller. The description includes various 

aspects such as size, color, shape, and quality of goods, so that it can provide a clear 

picture for prospective buyers before making a transaction. This can be seen in the 

following picture 

Figure 1. The form of consent in buying and selling online 

  
Source: Researcher Documentation in the Tiktok Shop Application, 2024 

 

From the picture above it is explained that the form of consent in buying and 

selling online in the form of writing describing goods sold by the seller. This consent 

is an important part of online transactions because it replaces oral statements that 

usually occur in conventional buying and selling. With the consent in the form of 
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written, prospective buyers can understand the specifications of the goods before 

deciding to conduct transactions, thus minimizing the risk of misunderstanding 

between the seller and the buyer. 

The description of the goods delivered by the seller includes various aspects, 

such as size, color, shape, and quality of goods. This information aims to provide a 

clear picture to prospective buyers so that they can make the right decision before 

making a transaction. In addition, a complete and accurate description can also 

increase buyers' confidence in the seller and help create a safer and more convenient 

online shopping experience. 

Figure 2. Form Qabul in online sale 

  
Source: Researcher Documentation in the Tiktok Shop Application, 2024 

 

From the picture above it is explained that the form of qabul in buying and 

selling online in the form of Bay 'As-Salam writing and mechanism. In this 

transaction, buyers know the type and quality of goods offered before ordering. 

After confirming the choice, the buyer then continues the transaction by looking at 

the details of the goods, payment methods, and shipping costs that must be paid. 

After the buyer makes an order, specifications or details of the goods listed 

clearly help them in choosing products as desired. Approval of this transaction is 

carried out in written form through the process of ordering goods. Thus, qabul in 

buying and selling online occurs when the buyer approves the specified conditions, 

both related prices, payment methods, and shipping conditions. 

 

B. Ijab and qabul in buying and selling online 

From the results of research through the Shopee and Tiktok Shop applications, the 

mechanism or process of qabul consent in online buying and selling is carried out 

by buyers and sellers. In this transaction, the seller submits the consent in the form 

of a description of goods that include specifications, prices, and purchase 

conditions. The buyer then performs qabul by selecting goods, agreed to prices, and 

complete transactions through the available payment methods. After the payment is 

made, the system will confirm the order and inform the shipping status to the buyer. 



Transformation of Consent and Qabul on Online Buying and Selling: Implementation of The Concept of 

One Assembly 

27 

Thus, the qabul consent process in buying and selling online takes place digitally 

without direct meetings between sellers and buyers. The mechanism or process of 

consent in buying and selling online is as follows:  

1. The seller describes the goods sold, in the form of size, shape of goods, quality 

of goods, colors of goods, etc. 

Before the goods are offered, the seller provides detailed information about the 

products sold. This description includes specifications such as size, color, 

shape, and quality of goods. This information aims to help prospective buyers 

understand the product before making a transaction, so as to reduce the risk of 

discrepancy or misunderstanding in purchases. 

2. The seller attaches a photo of the goods being traded 

In addition to the written description, the seller also provides product photos to 

provide a visual picture to the buyer. This photo functions as physical evidence 

of the products sold, so that buyers can assess the quality of goods more clearly. 

Good photos are usually taken from various angles and have enough lighting to 

show product details accurately. 

3. The seller offers discounts for buyers (Shopee Application, 2023) 

In order to attract more buyers, sellers often provide discounts or discounts. This 

discount can be a certain percentage of the initial price, a promo buy one free 

one, or a coupon that can be claimed by the buyer. Discount is aimed at 

increasing the attractiveness of the product and encouraging prospective buyers 

to immediately conduct transactions. 

4. The mechanism of qabul in buying and selling online is as follows 

After the seller declares the consent by describing the goods and providing 

information related to the product, the buyer then conducts the qabul process or 

receiving the transaction. This mechanism is carried out digitally through the 

Shopee application, where buyers follow certain stages before agreeing to the 

purchase. 

5. Buyers see the quality of goods 

Before deciding to buy, the buyer first examines the quality of goods through 

product descriptions, reviews from other customers, and ratings given. Buyers 

can see whether the product has specifications that suit their needs and whether 

the item has good quality based on previous user experience. 

6. The buyer chooses the color, size and shape of the goods, the payment method 

After assessing the quality of the item, the buyer then selects the desired product 

variant, such as a certain color, size, or model if available. In addition, the buyer 

also determines the payment method to be used, for example bank transfers, 

credit cards, digital wallets, or payments on the place (COD). 

7. The buyer meets the terms and conditions listed in the Shopee application 

Before the transaction is confirmed, the buyer must approve the terms and 

conditions in force on the Shopee platform. These requirements can include the 
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policy of returning goods, estimated delivery time, as well as rules related to 

payment methods and refund processes if there is a problem in the transaction. 

8. The buyer verifies the approval and order (Shopee Application, 2023) 

If all aspects of the purchase are in accordance with the wishes of the buyer, then 

the last stage is to conduct verification and approval of the order. This 

verification is done by pressing the 'buy' or 'checkout' button on the Shopee 

application, which indicates that the buyer has approved all the provisions and is 

ready to continue the payment process. After the payment is confirmed, the 

system will record orders, and the seller will start processing the delivery of 

goods to the buyer. 

 

From the interviews the researcher conducted with one of the Shoope 

application users in selling online asking about the consent and qabul process 

carried out:  

'I as a seller in an online business, offering to users of my merchandise shoope 

application. I explain in detail the description of merchandise, starting with size, 

quality of goods, inheritance of goods. For example I sell the hijab, so I describe 

this hijab product. ' (Interview: October 9, 2024) 

Then the same thing was asked to the Shoope application user in conducting 

online shopping, how the consent process and qabul were carried out: 

'The Shoope application with the Tiktok Shop is almost the same, it's just a name 

difference, when I do online shopping, I first look at the information of the item 

then the discount given by the character and proof of shipping item from the 

previous buyer, if it is in accordance with what I want, then I will do the order of 

the item' (Interview: October 10, 2024) 

The form of consent in buying and selling onlie in the form of writing. The 

seller describes his merchandise clearly, ranging from size, shape, color, discount 

and others. Then the form of qabul in buying and selling, in the form of Bay 'As-

Salam writing. The buyer knows the type of goods, the quality of the goods, then 

conducts an order transaction on the goods to be purchased. After that, the buyer 

made an order by looking at the details and payment methods and shipping costs. 

The consent mechanism in buying and selling online in the form of, the 

seller describes the goods sold, in the form of size, shape of goods, quality of 

goods, colors of goods and others. The seller attaches a photo of the item that is 

sold and the seller offers a discount for the buyer. Then the mechanism of qabul in 

buying and selling online is the buyer sees the quality of the goods, the buyer 

chooses the color, size and shape of the goods, the payment method. After that the 

buyer meets the terms and conditions listed in the Shoope application. Then after in 

accordance with the wishes of the buyer, the buyer verifies the approval and order. 
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Discussion 

From the results of the research researchers do it can be seen that the form of 

consent and qabul in buying and selling online is a form of writing, because there is no 

words or greetings made between the seller and the buyer. But through the writings in 

the online buying and selling application. The mechanism of consent and qabul is done 

by looking at the obstacles of the items you want to buy, if it is appropriate, the buyer 

will buy the item, for that the Ijab and Qabul process is seen at the time of agreement 

between the seller and the buyer. 

Ijab and Qabul are one of the basic elements of a transaction, from this ijab and 

qabul appear to be valid or not the transaction. Where Ijab and Qabul are done directly 

between the seller and the buyer, but in the present day the Ijab and the qabul are not 

done directly. So the Muslims were taken to make changes in Islamic law in accordance 

with the development of the times. According to Muhammad Azhar in (Ridwan, 2017b) 

it is said that there are three things that have the need for the process of transforming 

Islamic law, which is the first of the emergence of various constitutional systems 

demanding a modern motive, the second for the sake of democracy. Thirdly, the visit 

answered social questions.  

This online sale is a phenomenon that requires the ijtihad of the scholars in the 

law of the law and qabul. It is seen that in ancient times the qabul process in the sale 

was done directly or verbally and among the buyers' scholars were performed in one 

major. But with the development of the times and the technology of sale is not done in a 

look at the face but through the virtual world. 

Transformation of consent and qabul in buying and selling online in the form of 

writing and bay'as-salam, previously consent and qabul were carried out directly 

between the seller and buyer, the seller offered its dagn and then the buyer bought the 

item, so that the consent and qabul carried out were not separate or distanced. Whereas 

in buying and selling online with technological developments, consent and qabul are 

carried out not directly, but using cues and writings, this is the form of transformation of 

consent and qabul. The transformation of consent and qabul is made easier for the 

community in buying and selling online and buying and selling that is carried out 

legally eligible.  

As the consent and qabul in buying and selling online has also been set by the 

Indonesian Ulema Council through the Decree of the National Sharia Council (DSN) 

Number: 05/DSN MUI/IV/2000. The Indonesian Ulema Council explained that the sale 

and purchase of onlie may be carried out as long as it meets the appropriate payment 

requirements agreed, the requirements for the provisions of the goods that must be clear, 

may not contain illicit elements and conditions for payment conditions. 

The transformation of consent and qabul on the online transaction above has 

shown that the fatwa was explained to ensure that the consent and qabul did not harm 

the two parties who were active.  The consent and qabul formulations above are actually 

an instrumental form of an instrumental qabul consent, while in substantive form is the 

willingness of two parties who carry out consent and qabul. So in the sale and purchase 
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of online consent qabul conducted between sellers and legal buyers according to fiqh 

law, because of the validity of a consent and qabul what if they meet the requirements, 

according to (Ridwan, 2017b) there are three conditions that must be met so that the 

consent and qabul in the legal field and have legal consequences, first Jalal al-Ma'na 

which means the purpose that is contained in the statement is clear, the second is 

tawaffuq which means that there are three conditions that must be met so that the 

consent and qabul in the legitimate desert and have legal consequences, first jalal al-

ma'na which means the destination in the statement is clear. Third, Jazm al-Iraradatin 

which has arati between consent and qabul shows the will of the parties for sure, there is 

no doubt and coercion and not under pressure. It can be seen that the transformation of 

consent and qabul on online buying and selling is just a form in saying consent and 

qabul. In buying and selling online consent and qabul is done through writing, while 

consent and qabul on buying and selling are generally spoken between sellers and 

buyers. 

If you see a buying and selling transactions today called online buying and 

selling, it is not done in one assembly, between sellers do not know each other, do not 

meet each other, even the objects sold are not directly there and consent and qabul are 

not carried out significantly. Many conflicts with fiqh scholars, as stated by Ulama 

Hanafiyah and Malikiyah Dalam (Nasrun Haroen, 2000) said that the consent and qabul 

may be blocked by time and is time. So that with social problems like this consent and 

qabul undergo transformation by following technological developments, so that 

contemporary scholars come up, such as the plague-zuhaili. Then the transformation of 

consent and Kabul in the concept of one assembly is permitted as long as the consent 

and qabul are still in the same condition and situation, although between sellers and 

buyers are not directly present and far apart.  

In the theory of contemporary Islamic law related to the transformation of 

consent and qabul on online buying and selling and the implementation of the concepts 

of one assembly, it is important to understand how the basic principles of Islamic fiqh, 

especially in buying and selling transactions, can be adapted with the times, especially 

in digital contexts. Traditionally, consent and qabul in buying and selling transactions 

must be carried out in one assembly, which means supply and revenue must occur 

directly and simultaneously in one place and time. However, in online transactions, 

where sellers and buyers are often separated by distance and time, the application of this 

concept seems difficult. Therefore, the theory of contemporary Islamic law, which 

prioritizes ijtihad (legal interpretation) based on the times, offers a new approach by 

introducing solutions to maintain the essence of consent and qabul, even though it is 

carried out digitally. 

This approach often refers to sharia maqasid (purpose of Islamic law), which 

emphasizes the protection of individual rights, justice, and legal certainty in 

transactions. In this context, some contemporary scholars argue that modern 

communication technology such as conference or communication videos through other 

digital platforms can be used to replace the concept of one assembly, provided the 
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principle of mutual understanding and agreement between the two parties is maintained. 

This theory provides flexibility without reducing the legal substance contained in 

transactions, and answering the challenges of globalization and economic digitalization. 

In addition, contemporary transaction fiqh theory also provides space for changes in 

more modern forms of transactions, as long as the principles of justice and the clarity of 

rights and obligations remain considered. In this case, contemporary ijtihad is very 

relevant to explore how consent and qabul can be realized in cyberspace with a 

mechanism that remains legal according to Islamic law. Thus, this research is very 

important to identify practical solutions that allow online transactions to remain sharia, 

while maintaining the main objectives in buying and selling fiqh, namely creating 

justice and legal certainty for all parties involved. 

 

CONCLUSION  

From the results of the study found: First, the form of consent in buying and 

selling onlie in the form of writing by describing goods clearly, starting from the size, 

shape, color, discount and others. Shows that although the traditional principles of 

Islamic fiqh require consent and qabul to be carried out in one assembly, technological 

developments allow adaptation without reducing the legal substance contained therein. 

In the context of online transactions, communication technology such as video calls or 

digital platforms that enable direct and simultaneous interactions can be used as an 

alternative to meet the requirements of agreement in one assembly. The theory of 

contemporary Islamic law emphasizes the importance of sharia maqasid, namely the 

main objective in Islamic law to maintain justice, protection of rights, and legal 

certainty in every transaction. Therefore, as long as sharia principles such as 

transparency, clear agreements, and mutual pleasure are maintained, online transactions 

can be considered valid according to Islamic law. The implementation of the concept of 

one assembly in online transactions not only provides practical solutions for the digital 

world, but also strengthens integrity and justice in sharia -based digital economics, so as 

to maintain sustainability and legal certainty for transaction actors. 

In the end this study concluded that the transformation of consent and qabul in 

buying and selling online in the form of writing. In buying and selling online consent 

and qabul is done not directly, but using cues and writings. The transformation of 

consent and qabul is carried out to facilitate the public in buying and selling online and 

so that the sale and purchase that is carried out remains legitimate to meet the 

requirements. So that the concept of one assembly does not have to be present together 

in one, but is carried out with a separate distance between the seller and the buyer, as 

long as it is still in one condition and one situation. 

Suggestions for further research can focus on more in -depth analysis of the 

effectiveness of the implementation of the concepts of one assembly in consent and 

qabul on online buying and selling. Research can explore how various e-commerce or 

social media platforms apply this principle in digital transactions, as well as the extent 

of the validity of the sale and purchase agreement in the perspective of Islamic law and 
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electronic trade regulations. In addition, the empirical study of public understanding and 

acceptance of the concept of one assembly in online transactions can also provide new 

insights on the relevance and challenges of its application in the digital era. 
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